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Introduction 
 
This report is part of a comprehensive industry study
conducted by Ducker Research between October 2003 and
March 2004 on behalf of the American Architectural
Manufacturers Association (AAMA) and the Window &
Door Manufacturers Association (WDMA). 
 
A number of sources were used in the development of the
Review, including the Department of Commerce and - U.S.
Bureau of the Census.  All forecasts, however, are based
upon projections of construction activity and appropriate
usage factors developed by Ducker Research Company,
which is solely responsible for the data.  Any question on
the Review or its contents should be directed to Ducker
Research Company. 
 
Additional and much more detailed information on
window and skylight markets is contained in the updated
(2003) “Study of the U.S. Market for Windows and
Doors”, and “The Distribution of Residential Windows
and Doors in the 2003 U.S. Market”. All reports are
available from Ducker, AAMA or WDMA. 
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